HOW WE CHANGED
THIS SCHOOL FROM
GAINING STUDENTS

via ‘Word of Mouth' to strategies online -
with a tailored enrolment process




Every single aspect of our
digital presence needed to
change, I knew something
had to be done.




OUR CUSTOMER
ACQUISITION SOLUTION

How we did it
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This School has gained a huge ROI due to our ollow-up process was interested prospects at the school
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Our eyes have been opened to the
power of Social Media when it is done
correctly. TDS Group have a sales and
marketing system that has not only
modernized our School but has helped
to grow our enrolments enormously!
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