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C A M P A I G N  S E T  U P

Google campaigns were created to organise
keywords into appropriate campaigns and

monitor conversion rates

02

The budget was redistributed to attribute
more budget to high performing campaigns

and increase conversions

B U D G E T
D I S T R I B U T I O N

03

S A L E S
Due to the higher conversion rates at lower

CPC, the overall sales increased by 40%
with the same marketing budget
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O U R  T O T A L  G R O W T H  S O L U T I O N
( E C O M M E R C E )

01
AWARENESS

Display campaigns were set on Google
and traffic campaigns set on Facebook
to create more brand awareness and

increased traffic to the website

H o w  w e  d i d  i t



O U R  R E S U L T S

F E B R U A R Y  1 S T  -  J U L Y  1 2 T H  2 0 2 2

BUDGET

10,484.64 AED

PLATFORM

Facebook & Google Ads
CLICKS

8,072

IMPRESSIONS

345,318
COST PER CONVERSION

10.27 AED

CONVERSIONS

1,021



T D S  G r o u p  a r e  t h e  b e s t ,  m y  s a l e s  h a v e
i n c r e a s e d  b y  4 0 %  s i n c e  t h e y  c a m e

o n b o a r d




